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Sample

Online sample of 410 voters fielded from October 07 to October 20, 2025.

Margin of Error  +5.8%

1. What are the top issues facing the U.S. today? Select up to 5.

Climate change and the environment ... .. e 21%
Crime and public safety ... .o 42%
EAUCatioN ... 18%
Healthcare policy, including Medicare and Medicaid ..., 49%
Housing and homelesSSNESS . ...t e 35%
Immigration and border SECUIItY ...t e 48%
INCoMe INEQUAIITY ..ot 14%
Inflation and risiNg COSIS . ... . e e 56%
Infrastructure and transportation ... ... e 12%
Jobs and the economy ... 34%
LGB Q HgNTS e e e 7%
MoNey iN POILICS .t e e 30%
Polarization and extremism .. ... e 31%
Substance abuse and the opioid CriSiS  .......ooiuii i 20%
Too much power in the hands of the President ... i 31%
O T e 5%
N 410

2. What are the top issues facing [respondent’s state] today?

Climate change and the environment ... ... ... e 16%
Crime and public safety . ... 26%
BdUCAtION . e 23%
Healthcare policy, including Medicare and Medicaid ..............ooiiiiiiiiiiiiiin... 43%
Housing and hOmelesSNesS . ... e 59%
Immigration and border security ... 19%
INCOME INEQUALILY ..ot e 16%
Inflation and riSiNg COSES ... oo 60%
Infrastructure and transportation .......... ... 18%
JObS and the ECON0OMY ... i e e e 49%
LGB T HGNES ot e 7%
MONEY N POIILICS ...t e 17%
Polarization and extremism .. ... 15%
Substance abuse and the opioid CriSIS  .........ovuiiiiii 34%
Too much power in the hands of the President .......... ... ... s, 16%
O BT o 3%
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3. Next, you will see various individuals and groups. For each of those, please say if you have a [favorable or
unfavorable] view of them, or if you are unsure.

Very Somewhat  Somewhat Very
favorable favorable  unfavorable unfavorable Not sure
Donald Trump 39% 15% 6% 38% 2%
Montana Senator Tim Sheehy 26% 24% 10% 34% 6%
Montana Senator Steve Daines 23% 29% 13% 24% 10%
Montana Governor Greg Gianforte 28% 29% 16% 22% 5%
The Democratic Party 15% 20% 20% 42% 3%
The Republican Party 24% 27% 15% 31% 3%
Elon Musk 19% 32% 9% 34% 6%

4. In 2010, the U.S. Supreme Court ruled in Citizens United v. FEC that the government may not ban corporations
or labor unions from spending their own money independently to influence elections, because such spending
counts as protected free speech under the First Amendment. Do you [approve or disapprove] of the Supreme
Court’s ruling in Citizens United v. FEC?

S ONGlY AP PIOVE .t 14%
SOMEWNAL BPPIOVE ..t e 26%
Somewhat diSaPPIOVE ...ttt e 20%
SIrONglY AiSaPPIOVE ..t e 28%
N O SUNE . e 12%
OtalS o 100%
N 410

5. Do you [agree or disagree] with the Supreme Court’s decision in Citizens United that corporations and labor
unions have a First Amendment right to spend unlimited money to influence elections?

S ONGIY AOIEE ..ottt 11%
SOMEWNAL BB .ottt 18%
SomMeWhat diSAQIEE ...t e 22%
SHONGlY AiSAQIEE .ttt e 41%
Ot SUNE e e 8%
TOtalS e e 100%
N 410
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6. In its decision in Citizens United v. FEC, the Supreme Court ruled that:"Independent expenditures, including
those made by corporations, do not give rise to corruption or the appearance of corruption. That speakers
may have influence over or access to elected officials does not mean that those officials are corrupt. And the
appearance of influence or access will not cause the electorate to lose faith in this democracy." Next we are going

to ask you about some elements of this statement. For each, please say whether you [agree or disagree].

Large independent expenditures by
wealthy donors and corporations in
elections give rise to corruption, or the
appearance of corruption

If a wealthy donor or corporation gains
influence over or access to an elected
official, | consider that official to be
corrupt

The appearance of wealthy donors or
corporations gaining influence over or
access to elected officials causes me
to lose faith in this democracy

Strongly
agree

54%

46%

45%

Somewhat
agree

31%

36%

36%

Somewhat
disagree

5%

9%

8%

Strongly
disagree

4%

4%

4%

Not sure

5%

6%

6%

7. In 2012, Montana voters approved a ballot measure establishing a state policy that corporations are not entitled
to constitutional rights — such as First Amendment free speech rights — because they are not human beings.

Do you [agree or disagree] with this policy?
Asked of Montana respondents in Split A

SHONGIY AQIEE ..ot
SOMEWNAL BB .ttt s
SomMeWhat diSAgrEe ...t e

SIONGlY diSAgrEE ..

N Ot SUIE ottt e e e e e

o) =1 £

8. In 2012, Montana voters overwhelmingly approved, by a 75 percent to 25 percent margin, a ballot measure
establishing a state policy that corporations are not entitled to constitutional rights — such as First Amendment

free speech rights — because they are not human beings. Do you [agree or disagree] with this policy?

Asked of Montana respondents in Split B

RS (0] 810 | VAR= o ==

SOMEWNAL BB .ottt e

SOMEWhat diSAGIrEE .ttt e
StroONglY diSAgrEE .. it
N o) =11
e ) =1 £
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9. Since Citizens United v. FEC, corporations, labor unions, and other groups can spend unlimited money to
support or oppose political candidates. Legally, these groups are not allowed to coordinate their spending with
candidates, but in practice, this rule is weakly enforced, and these groups can play a big role in helping candidates
win. In your opinion, how much money would a donation to one of these groups have to be before it starts to feel
like an attempt to influence or bribe the candidate? Select the option that most closely matches your view.

Any amount of money is abribe ... ... 38%
BT - 85,000 . e 7%
B5,001 - $10,000 ..ttt e 13%
$10,001 - $100,000 .. iniriiit et e e 21%
OVEr 100,000 ..ottt ettt e e 13%
ANOThEr AMOUNt L e e 2%
There is no amount that would constitute abribe ........ ... .. i 5%
e ) = 1 99%
1 410

10. Next we are going to ask you about some important areas of American life. For each, please say whether
you believe corporations have [too much influence in politics through their money, too little influence, or about the
right amount]

Corporations
Corporations Corporations in this area
in this area inthisarea have about

have too have too the right
much little amount of
influence in influence in influence in
politics politics politics Not sure
Healthcare and prescription drugs 72% 8% 9% 12%
Education 43% 25% 13% 19%
Energy and the environment (oil, gas, utilities) 65% 11% 13% 11%
Housing and real estate 51% 11% 20% 18%
Technology and social media companies 69% 4% 15% 11%
The U.S. military and defense industry 45% 10% 27% 18%
Food and agriculture 46% 19% 19% 15%
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11. Historically, laws and regulations targeting corporate coordination and influence over politics have also applied
to labor unions. Are you [more comfortable or less comfortable] with restrictions on corporate influence over
elections when the same restrictions are applied to labor unions?

More comiortable ... e 44%
Less comfortable .........ooiii e e 18%
NO diffErENCE .t 38%
TOtAlS ot 100%
N e 410

12. Historically laws and regulations targeting corporate coordination and influence over politics have also applied
to labor unions. Generally speaking, do you think there should be [more restrictions on labor unions, more
restrictions on corporations, or should they be treated about the same]?

There should be more regulations restricting union activity in politics than corporate activity

......................................................................................... 13%
There should be more regulations restricting corporate activity in politics than union activity

......................................................................................... 25%
Unions and corporations should face the same restrictions and regulations .............. 53%
N Ot SUIE ottt e e e e e e e 8%
) =1 £ 99%
A 410

13. Even if it isn’t exactly right, which of the following is closer to your view?
Anti-corruption rules strengthen our democracy and constitutional rights by ensuring everyone

has equal political representation, regardless of money ............ ... ..., 79%
Anti-corruption rules weaken our democracy and constitutional rights by infringing on free
speech protected by the First Amendment ... 10%
N O SUNE .t e e 11%
TOtAlS o 100%
N 410

14. Even if it isn’t exactly right, which of the following is closer to your view?
Allowing people and organizations to spend unlimited amounts of money in our elections makes
our democracy stronger, because it protects the constitutional right to free speech ...... 11%
Allowing people and organizations to spend unlimited amounts of money in our elections makes
our democracy weaker, because it gives wealthy special interests too much influence over the

decisions our politicians Make . ...... ...t 78%
N Ot SUNE et e e 11%
TOtalS o s 100%
N 410
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15. Next we are going to ask you about some ways in which corporations and other entities try to influence
American politics. For each please say whether you [would view this as corruption, you would not view this as
corruption, or if you are not sure].

| would | would not
view this as  view this as
corruption corruption Not sure

Lobbying representatives in their district at the state, local, or

federal level to provide them with information on policies they

support or oppose 40% 43% 17%
Giving unlimited amounts of money to independent expenditure

committees that spend in favor of politicians who support their

preferred policies 79% 9% 12%
Giving unlimited amounts of money to independent expenditure

committees that spend against politicians who oppose their

preferred policies 72% 12% 16%
Pressuring their senior employees to donate money to

politicians who support their preferred policies 84% 7% 9%
Conditioning support for politicians on promises to award

specific contracts or grants 84% 6% 9%
Paying politicians or their relatives to work for them or sit on

their board of directors 83% 8% 9%
Paying politicians or their relatives directly for the promise of

government favors 91% 3% 6%

16. How much do you [agree or disagree] with the following statement: “l would support eliminating corporate
campaign spending even if it negatively impacted ballot measures and candidates that | support”

S ONGIY AQIEE ..ottt 49%
SOMEWNAL AgIEE ...t e 30%
SOMEWhat diSAGIrEE .ttt e 9%
SHONGlY AISAQIrEE e e 2%
N O SUNE . e e 10%
OtalS o e 100%
N e 410
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17. As you may know, there is a new effort to eliminate corporate spending in Montana elections that has been
submitted as a ballot measure for the 2026 election. The measure description submitted to the Montana Secretary
of State reads:A constitutional initiative that would add a new section to Article XIII of the Montana Constitution to
define the powers of artificial persons, including corporations, as only those the constitution expressly grants and
provide that artificial persons have no power to spend money or anything of value on elections or ballot issues.
The initiative affirms that the people of Montana did not intend for artificial persons to have the power to spend
on elections or ballot issues. This act provides that actions beyond those expressly granted powers are void. The
initiative provides that political committees may be granted the power to spend on elections and ballot issues. It
allows enforcement through forfeiture of state-conferred privileges. The initiative includes a severability clause
that ensures that valid portions of the initiative remain effective if other parts are invalidated.|f the 2026 election
were being held today, would you vote...

Asked for Montana respondents

In favor of this measure to eliminate corporate spending in elections .................... 74%
Against this measure to eliminate corporate spending in elections ....................... 11%
DO T KNOW e 15%
TOtAlS ot 100%
N 410

18. Now you will see a statement from [supporters and opponents] of this proposal. Supporters of the measure
say it is time to end the corrupting influence of corporate money, dark money, and anonymous donors in politics,
and put power back in the hands of ordinary Montanans. They argue that elections should be decided by the
people, not by wealthy corporations, special interests, or hidden out-of-state donors. Candidates, they say, should
have to earn the trust of those they seek to represent, not the favor of big-money power brokers. Opponents say
the First Amendment protects political speech no matter who the speaker is, including corporations, unions, or
other groups. They argue this measure would silence voices and limit the ability of Montanans to pool resources
and challenge those in power. Now that you’ve heard more, here is information on the campaign finance reform
proposal again. If adopted, [state of residence] would no longer grant corporations and other artificial persons as
defined by state law the power to spend money on elections and ballot issues. Do you [support or oppose] this

proposal?

Asked for Montana respondents
In favor of this measure to eliminate corporate spending in elections .................... 78%
Against this measure to eliminate corporate spending in elections ....................... 12%
DO KN OW e e 10%
TotalS e 100%
N 410

19. And if the election for Senator were held tomorrow in Montana, would you support. ..

Senator Steve Daines (Republican) ........ ..o 48%
The Democratic candidate ............o i e e 36%
SOMEONE IS ..ottt e 3%
FWOUID NOt VOTE . e e e e e et 2%
N Ot SUIE ottt e e et e e e e 10%
o) =1 99%
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This survey is based on 410 interviews conducted by YouGov on the internet of registered voters in Montana.
The sample was weighted according to gender, age, race/ethnicity, education, and U.S. Census region based on
voter registration lists, the U.S. Census American Community Survey, and the U.S. Census Current Population
Survey, as well as 2020 Presidential vote and approximate 2024 Presidential vote based on available results.
Respondents were selected from YouGov to be representative of registered voters. The weights range from 0.18
to 4.3 with a mean of 1 and a standard deviation of 0.65.

The margin of error (a 95% confidence interval) for a sample percentage p based upon the subsetted sample is
approximately 5.8%. It is calculated using the formula:

1+ CV?

where CV is the coefficient of variation of the sample weights and n is the sample size used to compute the
proportion. This is a measure of sampling error (the average of all estimates obtained using the same sample
selection and weighting procedures repeatedly). The sample estimate should differ from its expected value by
less than margin of error in 95 percent of all samples. It does not reflect non-sampling errors, including potential
selection bias in panel participation or in response to a particular survey.



